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Ailing Delta Draws
Attention to NY Hub

A5 THE POSSIBILITY OF BANKRUPTCY P
tection looms large, Delta Adrlines will
aim o show it is a commicted, long-
term player with an integrared cam-
paign i hoh markers and a “World of
reasons initatve in New York cen-
tered around a jo-story mural,

Delta will have an understated pees-

. coee oo e coeeal,
“This showcases designes] b N Yk

er arristhumor wricer
<ot ﬂfﬂlﬂ’ Brace McCall, (o be
strengths, the unvelled July 22. The
: nriginal arcwork,
‘":K fA:rpartj which will be seen by
network.” an estimated 750,000
proople daily, shows the
citvecape leoking down Bth Avenue vet
framures landmarkes from 17 cities, includ-
e the St Lowis Gareway Asch, the Eil-
fel Torwer and Rome's Colosseun,
Sranting this week, sireet crews dis-
patcied by lpnition, New York and
Atlance, will cruiae in Mird Coopers
outfitted o lock like Delta Jews and
covered witly mural magnets, They'll
give away srapshons of passershy pos
ingr near the mural and invice
& consumers w0 pull a die-cast
: tchotchke off the cars for a
clhiaee v win ound trip tck-
els An unline sweepstakes in
Avgmst dangles free interna-
rional flighrs by offening entry
e playvers whe icertify 12 of
the 17 mural destinarions.

“This wall showrases one

of wur strengrhs, the JFK
[Airpore] nerwoark, which
.= has been expanded by 40%
g over the past six months,”
sai] Carter Etheringron, gm
of 1.8 marketng communi-
rarinms. He added thar
Drelea offers the most non
stops from JFE.

Delea will mention
other reasons o fly the No. 3 carnier,
including fight frequencies, Cron
Raowval Club, rich SkyMiles lovalty pro-
gram, and 2 heritage of custemer serv-
ice—in TV, radio, out of home and
Internce ads, san tagline, created by
BrigliHouse Live, Atlama. Ciher
Delea hughs in Alanta, Cincinmari, Thal-
las,/Fe. Worth and Szl Lake Clity will
also roll integrared campaigns,

Mike Beirne

Paris on the Hudsorn:
Lyelta's lardmark
mural in Mew York,



